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Chapter 1: Why Google Business Profile Matters

The Numbers

46% of Google searches have local intent

88% of consumers trust online reviews as much as personal recommendations

76% of people who search for something nearby visit within a day

28% of local searches result in a purchase

What a Complete Profile Gets You

Profile Status Visibility Customer Action

Incomplete 70% less likely to be found Low

Basic complete Average visibility Average

Fully optimized 7x more clicks High

Optimized + reviews 50% more likely to purchase Very High

Chapter 2: Setting Up for Success

Essential Information (100% Required)

Get found, get reviews, and turn your profile into a 24/7 salesperson



Business name - Exactly as it appears in real life

Address - Consistent with website and citations

Phone number - Local number preferred

Website - Primary website URL

Category - Primary + additional categories

Hours - Regular and holiday hours

Description - 750 characters (use all of them)

Enhanced Information

Attributes - All relevant business features

Products/Services - Complete catalog

Menu (restaurants) - Full menu with prices

Booking button - Direct appointment link

Messaging - Enable chat

Q&A - Seed with common questions

Visual Content

Logo - High-quality, recognizable

Cover photo - Best representation of business

Interior photos - Show the experience

Exterior photos - Help customers find you

Team photos - Build trust

Product/service photos - What you offer

Videos - Up to 30 seconds

Chapter 3: Optimization Checklist

Basic Optimization

Business name - No keywords stuffed (violation)

Primary category - Most specific option

Secondary categories - All relevant (up to 10)

Address - Matches website exactly

Service area - Defined if applicable

Phone - Tracking number allowed but not recommended

Website - Links to correct page

Hours - Updated for holidays

Description Optimization

Formula:

[What you do] + [Who you serve] + [What makes you different] +
[History/credibility] + [Call to action]



Example:

ABC Dental provides comprehensive family dentistry to the
Springfield community. For over 20 years, we've helped
thousands of families achieve healthy, beautiful smiles.
Our gentle approach and state-of-the-art technology make
dental visits comfortable for patients of all ages. Schedule
your appointment today and experience the ABC Dental difference.

Photo Optimization

Photo Type Recommended Specs

Logo 1 250x250 px square, PNG, transparent bg

Cover 1 1080x608 px (16:9), JPG/PNG

Interior 3-5 1080x810 px (4:3), 720px min width

Exterior 1-3 1080x810 px (4:3), shoot in daylight

Team 2-5 720x720 px min, faces well-lit

Products 5-10 1000x1000 px square, clean background

Photo Tips:

Well-lit, high quality

Authentic (no stock photos)

Show the customer experience

Update seasonally

Add photos weekly if possible

Attributes to Enable

Common Attributes:

Wheelchair accessible

Free Wi-Fi

Accepts credit cards

Parking available

LGBTQ+ friendly

Women-owned / Black-owned (if applicable)

COVID protocols

Chapter 4: Getting More Reviews

The Review Request System

When to Ask:



After positive interaction

After purchase completion

After service delivery

After compliment received

How to Ask:

In Person:

"Thank you so much! If you have a minute, would you mind
leaving us a review? It really helps small businesses like ours."

By Email:

Subject: How was your experience?

Hi [Name],

Thanks for choosing [Business] today!

If you have 30 seconds, we'd really appreciate a Google review.
It helps other customers find us.

[Direct Review Link]

Thanks so much!
[Signature]

By SMS:

Thanks for visiting [Business]! If you had a great experience,
we'd appreciate a review: [Short Link]

Getting Your Direct Review Link

1. Go to Google Business Profile

2. Click "Ask for reviews"

3. Copy the short link

4. Use in all review requests

Review Volume Targets

Business Size Monthly Reviews Annual Reviews

Local service 2-4 24-48

Retail/restaurant 4-8 48-96

Multi-location 2-4 per location 24-48 per location

Chapter 5: Responding to Reviews



Response Templates

5-Star Response:

Thank you so much, [Name]! We're thrilled you had a great
experience with [specific thing mentioned]. We look forward
to seeing you again!

- [Your name], [Title]

4-Star Response:

Thanks for the review, [Name]! We're glad you enjoyed
[positive mentioned]. If there's anything we could do to
earn that 5th star, we'd love to hear it!

3-Star Response:

Thank you for your feedback, [Name]. We appreciate you
sharing both the positives and areas where we can improve.
We'd love to learn more - please reach out to us at [email].

Negative Review Response:

[Name], I'm sorry to hear about your experience. This isn't
the standard we hold ourselves to. I'd like to make this
right. Please contact me directly at [email/phone].

- [Name], [Title/Owner]

Response Best Practices

Do:

Respond within 24-48 hours

Use reviewer's name

Reference specifics they mentioned

Keep it under 100 words

Sign with a real name

Don't:

Be defensive

Argue publicly

Make excuses

Reveal personal information

Use copy-paste responses (vary them)

Chapter 6: Local SEO Best Practices



NAP Consistency

NAP = Name, Address, Phone

Your NAP must be EXACTLY the same everywhere:

Google Business Profile

Website

Facebook

Yelp

Industry directories

All citations

Bad Example:

123 Main St vs 123 Main Street
(555) 123-4567 vs 555-123-4567

Citation Building

Priority Directories:

1. Google Business Profile

2. Apple Maps

3. Bing Places

4. Facebook

5. Yelp

6. Industry-specific directories

7. Local chamber of commerce

8. Better Business Bureau

On-Site Local SEO

 City + service in title tags

 City name in H1 heading

 Full NAP in footer

 Embedded Google Map

 Schema markup (LocalBusiness)

 City-specific content pages

Google Posts

Types:

Updates (general news)

Events (upcoming events)

Offers (promotions)

Products (featured items)

Best Practices:



Post 1-2x per week

Include compelling image

Strong CTA

Keep text under 300 words

Update offers before expiration

Chapter 7: Common Mistakes to Avoid

Mistake 1: Keyword Stuffing Business Name

Wrong: "Bob's Plumbing - Best Plumber in Springfield Emergency 24/7" Right: "Bob's Plumbing"

This is a terms of service violation and can get you suspended.

Mistake 2: Using a PO Box Address

Google requires a physical location. PO boxes will be rejected. Service-area businesses can hide the

address while keeping service area visible.

Mistake 3: Ignoring Reviews

Every review deserves a response. Ignoring reviews signals you don't care.

Mistake 4: Fake Reviews

Buying reviews or incentivizing reviews (like discounts for 5 stars) violates Google's policies and can result

in:

Reviews removed

Profile suspended

Legal issues

Mistake 5: Set and Forget

Your profile needs ongoing attention:

Weekly: Check for new Q&A, add posts

Monthly: Add photos, check info accuracy

Quarterly: Full audit

Mistake 6: Poor Photo Quality

Low-quality, dark, or irrelevant photos hurt your profile. Invest in good photography.

Mistake 7: Incomplete Service/Product List

An incomplete catalog means missed opportunities. List everything you offer with descriptions and prices

where possible.

Quick Wins Checklist

This Week



 Complete 100% of basic information

 Add 10+ high-quality photos

 Write optimized description

 Add all relevant attributes

 Create direct review link

This Month

 Get 4+ new reviews

 Respond to all existing reviews

 Post 4 Google Posts

 Add products/services

 Seed Q&A with 5+ questions

Ongoing

 Respond to reviews within 48 hours

 Add 1-2 photos weekly

 Post 1-2x per week

 Monitor insights monthly

 Update for holidays

Automate Your Review Management

GetRating helps you:

Automate review requests

Monitor all review platforms

Get new review alerts

Respond faster

Track review growth

Start your free trial → getrating.co

An optimized Google Business Profile is your 24/7 salesperson.

Version 2.0 | GetRating

The 30-Day Implementation Plan

A profile audit is useless without a schedule. Here is exactly what to do, week by week, with the metric to

check before you move on.

Week 1 — Fix the foundation (target: 100% profile completeness)

 Day 1: Audit NAP across Google, website, Facebook, Yelp — make them byte-for-byte identical

 Day 2: Set primary category to the most specific option; add up to 9 secondary categories

 Day 3: Write the 750-character description using the formula in Chapter 3



 Day 4: Upload 10+ authentic photos (logo 250×250, cover 1080×608, interior/exterior/team)

 Day 5: Enable all relevant attributes + add products/services with prices

 Day 6: Grab your direct review link ("Ask for reviews" → copy short link)

 Day 7: Seed 5 Q&A entries with real customer questions

Gate: Google's "profile strength" shows complete before proceeding.

Week 2 — Turn on review velocity (target: first 4 new reviews)

 Add the review link to email signatures, receipts (with QR), and your thank-you page

 Ask every happy customer in person using the Chapter 4 script

 Send the email + SMS request to your last 20 satisfied customers

Gate: At least 4 new reviews landed; if not, your ask timing is off — move it closer to the moment of

delight.

Week 3 — Respond and rank (target: 100% response rate)

 Reply to every existing review (5-star → specific thanks; negative → Acknowledge/Apologize/Take-

offline)

 Publish 2 Google Posts (one offer, one update) with a strong CTA

 Add LocalBusiness schema + embedded map to your site

Gate: No review older than 48 hours sits without a reply.

Week 4 — Make it a habit (target: a repeatable cadence)

 Lock a weekly rhythm: 1-2 photos, 1-2 posts, reply to all reviews within 24h

 Set a monthly review-volume target (Local service 2-4 · Retail/restaurant 4-8 · per location)

 Schedule a quarterly full audit

The 5 Numbers to Track Monthly

Metric What "good" looks like Why it matters

New reviews / month
Hits your size-based target

above
Recency + volume drive local pack ranking

Average star rating Trending up, 4.3+ Below 4.0 suppresses clicks-to-call

Response rate 100%
Responding correlates with ~35% more reviews over

time

Median response

time
Under 24h Faster replies recover unhappy customers

Profile views →

actions
Rising calls/directions/clicks Proves visibility is converting

Where Profiles Stall (and the fix)



Failure point Fix

Slow or no review

responses
Set instant new-review alerts; reply within 24h

Asks sent too late

(days after)
Trigger the ask within 1-2 hours of service

Generic copy-paste

replies
Reference one specific detail from each review

No negative-feedback

path

Offer everyone a private feedback channel alongside the public review link — never

screen by rating first (that's review-gating)

"Set and forget" profile Weekly posts + photos keep the profile active and ranking



TAKE  THE  NEXT  STEP

Ready to Transform Your Reputation
Management?

GetRating — Review Management Platform.

Ready to Transform Your Reputation Management?
GetRating — Review Management Platform.

Visit getrating.co

getrating.co

G © 2026 GetRating. All rights reserved. Website Resources Contact

https://getrating.co/
https://getrating.co/resources
https://getrating.co/contact

